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The psychology of persuasion and propaganda is based on rhetoric which involves good communication skills to make other parties believe your intentions. The propaganda and persuasions appeal to the targeted audience's emotions, making them subscribe to the idea being sold to them. Persuasion’s primary goal is to convince the target that the concept being sold to them is good and will make them be admired and happy if they make it part of their belief system (Chery, 2020). Persuasion is an essential tool for marketers and salespersons because selling their products to the targeted market has to influence the possible buyers that whatever they are selling is the best. When bought, they will bring happiness to the buyer (Chery, 2020). Our lives are structured so that external factors and other people influence our decisions. Propaganda is the ability of some people to persuade the mass by influencing them to act or not to act towards a particularly given course of action. The use of language through a medium, majorly mass media, has propagated their empty rhetoric for their benefits by the propagandists.
The technique used by some of the influencers to persuade their followers towards a particular public opinion is by limiting their availability. When they are out of sight of the public, they create anxiety in people who will be very anxious to hear from them. Things, and in this case, people, become more attractive when they are scarce in the public's eye (Chery, 2020). On the other hand, when leaders who have not been making public appearances come out and confront the public with an idea, people are most likely to buy the concept and form it to be a general opinion than when the view is sold to them by leaders who are familiar in public areas. Scarce leaders are attractive to the public than common ones, making it easy for them to persuade the people towards a given course of action or a public opinion.
Question 2
 TEDx Talks (2014) video talks about how one can have all the wealth they need but not become happy. The minimalists argue that having enough is vital in making one happy, contrary to what many people think about having a luxurious life as the only key to happiness. They urge people to embrace doing what they love and what makes them happy as long as they are comfortable with the activity. Besides, the film encourages people to simplify their lives, waste less, and value more. On the other hand, TheSpiritualfreedom (2011) argues that the idea of being free to spend as we wish had been sold to us long ago through advertisements by evoking our emotions to be insecure hence influencing us without our knowledge. The video argues that the advertisements are tactically made to make us feel like replacing our products for more quality ones to achieve happiness in our lives. The video claims that we always demand our rights be given freedom for purchasing and spending, yet in the US alone, more than 4000 ads daily influence our spending habits. 
Most people are not rational in their purchasing behaviors and decision-making. The irrationality makes it easy for the marketing departments through advertisements to easily influence the customers’ minds by making the new products look more fashionable, efficient and their use will make the customers realize more happiness. Culturally, advertisements through media influence customers’ ability to purchase by making the goods advertised look to a better version of what the customers have (TheSpiritualfreedom, 2011). The two videos categorically urge people to be given the freedom to spend and purchase. The advertisements should not be presented to give people a picture of happiness when the goods are bought. The minimalists in their video urge people not to confuse luxury and happiness and only embrace having enough to be happy.
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